
ABOUT CSR NEWS
As a global company, Konica 
Minolta aims to conduct all 
corporate activities in harmony 
with society and the environment. 
CSR, short for “Corporate Social 
Responsibility” is important at 
Konica Minolta and is considered 
in every aspect of our business, 
from the design of our products 
to our daily activities.

CSR News is issued on a quarterly 
basis to share information about 
our company’s global and local 
CSR initiatives and achievements, 
our sustainability goals and stories 
about what our employees are 
doing to give back. By sharing  
this information we hope to  
inspire our readers to find new 
ways to contribute to our society 
and preserve our planet for  
future generations.

This year, to celebrate Earth Day 2014, the Ramsey, NJ Corporate Headquarters and Windsor, CT National 
Customer Care Center held electronics recycling events. Employees had the opportunity to drop off old or 
unwanted electronic items including computers, televisions, batteries and light bulbs to be recycled in an 
environmentally friendly manner.

Over 100 employees dropped of items to be recycled, filling two large box trucks with electronics. At each 
location participating employees were entered into a raffle to win an iPad Mini. The winner at the Ramsey, 
NJ office was Web Engineer, Omar Abrahim 
and the winner at the Windsor, CT office was 
Software Engineer, Tyler Willingham. 

Tyler makes recycling a priority at the office 
and at home. His city makes it easy for 
recycling to be part of his regular routine. 
He also reuses everyday things as much as 
possible to reduce what needs to be discarded.

What did you do to help preserve the planet in 
celebration of Earth Day? Share your story at 
CSR@kmbs.konicaminolta.us.
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ELECTRONICS
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Over 100 employees dropped off electronic items to be  
responsibly recycled
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FOUR TIPS FOR 

SMARTER PRINTING

Environmental responsibility is a priority for Konica Minolta. As a company that specializes 
in printing devices, we are particularly concerned with the efficient use of paper. There are 
many ways to print which are also ecofriendly. Here are some easy ways to print smart 
when printing is necessary. 

Only print when you need to. Many people are in the habit of printing emails and 
other documents which could be easily read and saved digitally. Decreasing the rate  
of printed e-mails at a 100 person company by 10% annually would reduce five  
tons of CO2 emissions, equivalent to approximately five Paris-New York return trips  
(Ademe, 2011). 

If you need to print, use print preview. When printing an email or document is 
necessary, always print preview before printing to be sure that you are printing exactly 
what you want in order to reduce wasted print outs. 

Always use the duplex, or double-sided printing setting. Reducing your paper 
usage by half using duplex printing is an effective and easy way to reduce your paper 
usage. Konica Minolta MFPs offer productivity equal to single-sided printing, making it 
easier to reduce paper usage while maintaining efficiency. 

Use recycled paper and recycle used paper after use. Using recycled paper 
when printing helps reduce the amount of trees needed to produce paper while also 
reducing waste. About 37 percent of fiber used to make new paper products in the 
US came from recycled sources in 2011 (EPA, 2011). Additionally, more than 5,000 
products can be made from recycled paper, such as masking tape, bandages, coffee 
filters and car insulation.

In today’s workplace it’s essential to consider what you can do to reduce your impact on the 
environment, so we can ensure a sustainable planet for future generations. By taking these 
easy steps you can actively reduce your impact on the environment when printing.
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LEARNING TO READ WITH 

Books2BETTER
Studies show that a child’s exposure to books in their 
early childhood years is essential to the development 
of their literacy skills and is proven to be a strong 
predictor of their future academic success. Children 
from low-income families often lack access to books 
as food and shelter are priority – this puts them at a 
disadvantage to their peers. 

Supporting childhood education is important at Konica 
Minolta. As a technology and solutions company, we’re 
interested in promoting education to shape our nation’s 
next generation of leaders and thinkers. This spring we 
furthered our mission to promote childhood education 
with the Books2BETTER program. This initiative 
encouraged Konica Minolta employees at branches 
nationwide to organize local book drives to support 
underprivileged young readers in their community by 
collecting new books for preschool and kindergarten 
aged children from low-income families. 

Thirteen KMBS branches participated in this year’s 
initiative. Through the efforts of employees and 
friends we were able to reach our goal of collecting 
and distributing 2,000 books to children from low-
income families. The donated books were distributed 
to 15 different schools, libraries and non-profits 
across the country. 

Thank you to Konica Minolta employees and friends 
who helped make the 2014 Books2BETTER program a 
success. Be on the lookout for more ways to give back 
to the community in the coming months.

Employee volunteers at the Ramsey, NJ office read books to children at 
a local preschool
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The Konica Minolta team in front of the home they repaired

To further efforts to reduce CO2 emissions and protect the 
environment for future generations, Konica Minolta recently 
installed an electric vehicle charging station at the Ramsey, 
NJ Corporate Headquarters.

About one-third of the nation’s greenhouse gas emissions 
come from transportation and 60 percent of that is from 
personal vehicle use. As electric vehicles become more 
popular, CO2 emissions will be significantly reduced. 

Electric vehicles also help the nation transition to renewable 
energy, reduce noise pollution and oil usage while also 
limiting the use of transmission fluid and other hazardous 
materials. The Ramsey charging station is located next to 
the Visitor Parking area in the front of the 100 Williams Drive 
building. The charging station is available to any Konica 
Minolta employee with permission.

Contact CSR@kmbs.konicaminolta.us to learn more about 
the new car charging station.

CORPORATE HEADQUARTERS INSTALLS AN 

ELECTRIC CAR CHARGING STATION

Ramsey electric car charging station

EMPLOYEES REPAIR HOME ON 

NATIONAL REBUILDING DAY
For the second year in a row, Konica Minolta’s 
National Customer Care Center in Windsor, CT 
partnered with Rebuilding Together for National 
Rebuilding Day as a house sponsor. Rebuilding 
Together is the nation’s leading non-profit 
organization working to preserve affordable 
homeownership and revitalize neighborhoods by 
providing critical home repair and modification 
services to those in need at no cost to homeowners. 

National Rebuilding Day is the annual signature 
event of Rebuilding Together. Held on the last Saturday in April, affiliates from all parts of the country plan 
projects to celebrate the organization’s mission and to bring national attention to the plight of America’s low-
income homeowners and the communities in which they live. 

On Saturday, April 26 nearly 20 Konica Minolta employee volunteers gathered to help rebuild a Konica Minolta 
sponsored home in Hartford, CT. The volunteers were happy to spend their Saturday giving back and the 
homeowner was grateful for their efforts. 

Learn more about Rebuilding Together and National Rebuilding Day at rebuildingtogether.org.

Did you know that the 
Clean Planet Program 
works with 9,500 unique 
customers and that 
approximately 56,000 
boxes have been shipped 
and over 150,000 items 
have been recycled since 
the start of the program? 
Learn more about the 
Clean Planet Program here.

Did you know that Konica 
Minolta’s 967,000 kWh 
solar energy system, Project 
Sunway, was completed in  
October 2013? The system’s 
output can be viewed  
24/7 here.

DID YOU KNOW?

mailto:CSR@kmbs.konicaminolta.us
http://rebuildingtogether.org
https://solarems.net/kiosks/203
http://kmbs.konicaminolta.us/wps/portal/web/home/social-responsibility/environment/cost-free-recycling
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THE EXPERIENCE OF A 

BONE MARROW DONOR
Shared by Suzanne Faerber, Production Print Solutions Analyst

In June 2008, after reading an article in a magazine about bone marrow 
donation, my husband and I decided to get a bone marrow testing kit. We 
were already regular blood donors, and felt this was a natural extension of 
giving. We submitted cheek cell samples and were entered into the National 
Marrow Donor Program databank (NMDP).

In November 2010 I was approached about being a potential match. The 
NMDP needs to make sure that potential donors are still available and willing 
to follow through. In January of 2011 I was contacted again and told that 
there was a 51 year-old male that I could possibly be matched with.

In February of 2011 I began to go through additional testing to see if I was 
an acceptable match for the identified patient. Additional blood work and 
physical exams were done to insure I was healthy enough to donate.

On March 8, 2011, I was scheduled to give bone marrow through Peripheral 
Blood Stem Cell collection (PBSC). The PBSC process is similar to giving 
platelets. It’s different than what some donors do by giving bone marrow 
through a needle extraction into the bone. The transplant physician 
determines what method is best for their patient.

In the meantime, my marrow recipient was readying himself for the donation 
by going through chemotherapy. He was staying in the hospital with his wife, 
awaiting the delivery. What I found out later, was that he received the donation 
on his ninth wedding anniversary. You don’t know where the recipient is, but in 
my case, my cells were flown across country, from Ohio to California.

After a year the recipient and I were allowed to communicate with each other 
and we exchanged e-mails and personal information. Tom is his name, and 
he is the husband of Lori, father of two girls, and a wonderful man. Plans to 
meet in person did not work out until I relocated to Colorado.

In January 2014, Tom and his wife came to Pueblo, Colorado to watch the 
Super Bowl with family members. My husband and I drove to meet them 
for lunch and we had a wonderful time sharing the experience we had been 
through and talking about life and family. I now feel that not only was I able 
to provide someone else with a gift of life, but I have a new extended family 
as a result.

People who heard about my experience ask what it was like, and if I would 
I do it again. The answer is, absolutely. Every donor I have met agrees with 
me, that any temporary inconvenience experienced, was a nothing compared 
to this lifesaving gift, especially when you meet your recipient.

Information about how to becoming a bone marrow donor can be found here: 
http://bethematch.org/.

Would you like to share your story about how you give back? By sharing your 
experiences you can increase your giving by inspiring others to do the same. 
Contact CSR@kmbs.konicaminolta.us to share your story.

Suzanne and her bone marrow recipient, Tom met in January 2014

http://bethematch.org
mailto:CSR@kmbs.konicaminolta.us


DEALER SPOTLIGHT: 

Meridian Imaging Solutions, “Meridian,” is a Konica Minolta dealer 
and a recipient of the Konica Minolta Pro-Tech Service Award. With 
a focus on delivering superior customer service, Meridian provides 
integrated business technologies, managed IT services and document 
solutions to thousands of clients in the Washington DC metro area. 
Founded in 1995 in Alexandria, VA, Meridian has been an active and 
valued member of their community since their establishment.

Meridian works with the local nonprofit organization, ALIVE!, to support 
underserved children and families through food, book and toy drives, 
volunteer efforts and fundraising activities. Employees work closely with 
the organization and volunteer their time to help run several activities 
throughout the year. At Meridian, they believe that making monetary 
donations is one effective way to give back to the community, but also 
feel that providing volunteers and resources is just as important. This 
is why they focus on volunteer-based community efforts, in addition to 
fundraising and making monetary donations. 

To formalize and expand their volunteer efforts, Meridian recently 
developed a Community Outreach Committee comprised of 12-15 
non-executive employees from all aspects of the company. The all-
volunteer committee helps navigate Meridian’s community outreach 
efforts. Since the creation of the committee, Meridian has extended 
their support of underserved families and children by selecting 
additional organizations to work with in other parts of the Washington 
DC Metro Area. They have recently partnered with two additional 
organizations, Cornerstones, which supports underserved families 
in Northwestern VA, and Children’s National, a nationally recognized 
pediatric health system serving the Mid-Atlantic corridor. 

Meridian believes that making community outreach a priority is both 
good for business and good for employees. “Having a Community 
Outreach Committee gives employees the opportunity to join together, 
give back to the community, and create strong partnerships with 
other businesses and non-profits in the area who share the same 
interests.” says Dianne Miller from Accounting. With the efforts of 

their Community Outreach Committee, Meridian plans to continue to 
grow their community engagement and to further their positive impact 
on the Washington DC Metro area.  
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 Meridian employees participate in a community initiatives through ALIVE!

Meridian employees volunteer at multiple community involvement initiatives each year 
including food, book and toy drives

MERIDIAN HELPS UNDERSERVED CHILDREN  
AND FAMILIES IN THE WASHINGTON DC AREA



DEALER SPOTLIGHT: 

Caltronics, a Konica Minolta dealer, has been providing California with 
leading edge technology and award winning service in the document 
management and software solutions industry since 1975. Caltronics 
is family owned and operated with 10 offices in the Western United 
States, serving customers locally and nationally.

Recently, Caltronics worked on a project in partnership with the 
non-profit organization, Habitat for Humanity. A group of employee 
volunteers spent an entire day constructing a new home for a local 
family that would not otherwise be able to afford one. The home was 
built in a community in North Sacramento and benefited a single 
mother and her three children, age 14, 12 and 6 in addition to her 
mother and teenage sister. 

Aside from their work with Habitat for Humanity, Caltronics continues 
to be active in the community.  Currently, a team of employees are 
working on an initiative with the non-profit organization, the Make-
a-Wish-Foundation. “Giving to charity makes our communities better 
places to live by helping provide goods and services to people who 
might not otherwise have access to them.” says Mike Phipps, Vice 
President of Sales, “When we raise the standard of living for the least 
able among us, we raise our own standard of living in return.”

The Caltronics team plans to continue their involvement with the 
community in the future. They believe that giving back not only 
benefits the community but also provides employees with a sense of 
accomplishment and a unique teambuilding experience that boosts 
workplace morale and company pride. 

Are you a Konica Minolta dealer that gives back? Share your story for 
a chance to be featured in a future issue of CSR News. Contact CSR@
kmbs.konicaminolta.us for more information.
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 The Caltronics team and their Habitat for Humanity project

CALTRONICS BUILDS A HOME FOR A LOCAL FAMILY  
THROUGH HABITAT FOR HUMANITY

DID YOU KNOW?

Did you know that Konica Minolta’s 
IH fixing technology uses a lower 
fixing temperature than most MFPs? 
When combined with the low fixing 
temperature used by Simitri HD toner, 
power consumption can be reduced 
by approximately 15 percent over 
conventional models. Learn more 
about Konica Minolta’s earth friendly 
technologies here.

Did you know that Konica Minolta 
has used an original Green 
Factory Certification System for 
comprehensive evaluation of the 
environmental activities at our 
production sites since 2010? The 
purpose of this system is to bring 
costs down and reduce environmental 
impact. Learn more about the Green 
Factory Certification system here.

mailto:CSR@kmbs.konicaminolta.us
mailto:CSR@kmbs.konicaminolta.us
http://kmbs.konicaminolta.us/wps/portal/web/home/social-responsibility/environment/earth-friendly-products
http://www.konicaminolta.com/about/csr/environment/progress/green-factory.html
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A LOOK AT GIVING BACK 
SPRING 2014

Share your giving photo at CSR@kmbs.konicaminolta.us

Through the Books2BETTER program, employee volunteers  
from the Ramsey, NJ Corporate Headquarters read books  

to young students at a local school in Garfield, NJ

Old electronic items were recycled at the  
Windsor, CT National Customer Care Center’s  

Electronics Recycling Event on April 23

Employees from the Ramsey, NJ office read donated  
books to several classrooms at a local school

Employees at the Ramsey, NJ office packed  
donated books into backpacks for young students

The Chicago, IL All Covered office donates  
to the Books2BETTER program

The Providence, RI Branch collected several  
books for the Books2BETTER program

Vienna, VA employees and their Books2BETTER donations
Over 20 employees and friends from Konica Minolta  
volunteered their time on National Rebuilding Day

Employees from the Windsor, CT National Customer Care  
Center on National Rebuilding Day in Hartford, CT

mailto:CSR@kmbs.konicaminolta.us


CSR REPORT  
The Konica Minolta CSR Report is published annually to inform 
stakeholders about Konica Minolta’s global CSR activities. 
Contact CSR@kmbs.konicaminolta.us to request a hard copy  
of the report.

The Report is available for download here.

LEARN MORE 
ABOUT CSR AT KONICA MINOLTA 

ENVIRONMENTAL REPORT  
The Environmental Report is issued on an annual basis in 
addition to the CSR Report to share information about global 
environmental activities. While the CSR Report focuses on 
topics such as Konica Minolta’s basic philosophy, specific 
efforts and achievements related to CSR, the Environmental 
report provides more specific details about Konica Minolta’s 
environmental policies, efforts and progress. 

The Report is available for download here.

ENVIRONMENTAL BROCHURE 
The KMBS Environmental Brochure, “The Big Green Picture”, 
provides an overview of Konica Minolta’s environmentally  
friendly products, practices and achievements. 

The brochure can be downloaded here.

Learn more about Konica Minolta’s Global and U.S. CSR 
activities by visiting Konica Minolta’s global website and 
KMBS’ website.

Konica Minolta employees are committed to being 
socially and environmentally responsible. By sharing our 
experiences with one another we can inspire new ways 
to give back globally and locally. Please share your story 
with us by emailing CSR@kmbs.konicaminolta.us.  
Together, we can help contribute to a bright and 
sustainable future.

KONICA MINOLTA BUSINESS SOLUTIONS U.S.A., INC.
100 Williams Drive, Ramsey, New Jersey 07446 

www.CountOnKonicaMinolta.com
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GET INVOLVED
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